
 

 

 



Module 1 – Search Engine Basics & Google Tools 
●​ How Search Engines Work — Crawling, indexing & ranking fundamentals.​

 What to learn: watch Google’s intro video and grasp core ranking factors.​
 

●​ Google Search Console Setup — Verify property, submit sitemaps, monitor 
coverage.​
 What to learn: complete site verification and submit your first sitemap.​
 

●​ GA4 Setup & Linking — Install GA4, link to GSC, build basic reports.​
 What to learn: create a starter dashboard tracking sessions & conversions.​
 

●​ Tag Manager Basics — Add a GTM container and deploy GA4 via GTM.​
 What to learn: practise publishing your first tag and trigger.​
 

 

Module 2 – Basic Coding & Web Platforms 

●​ HTML Structure — <head>, <body>, title, meta, links, headings.​
 What to learn: write a simple semantic HTML page.​
 

●​ HTTP Status & Headers — 200, 301, 404, 503 codes, caching headers.​
 What to learn: identify key status codes in DevTools.​
 

●​ Website Types — Static, Dynamic, CMS, SPA, PWA—pros & cons.​
 What to learn: map each platform to real-world examples.​
 

 

Module 3 – WordPress CMS Essentials 
●​ Installation & Setup — Local/hosted install, initial settings.​

 What to learn: spin up a sandbox WP site.​
 

●​ Themes & Child Themes — Choose a lightweight theme, create a child for edits.​
 What to learn: build a child theme and tweak CSS safely.​
 

●​ Must-Have Plugins — SEO, cache, security, forms, backups.​
 What to learn: install and configure core plugins.​
 

●​ Permalinks & Settings — Post-name URLs, timezone, discussion, media sizes.​
 What to learn: switch to clean permalinks and adjust key settings.​
 



 

Module 4 – Web Hosting Fundamentals 
●​ Types of Hosting — Shared, VPS, Dedicated, Cloud, CDN edge.​

 What to learn: compare plans and pick the right tier for a demo site.​
 

●​ cPanel & FTP Basics — File manager, databases, FTP credentials.​
 What to learn: upload a test HTML file via FTP.​
 

●​ Server Location & CDN — Impact on latency & SEO; using Cloudflare.​
 What to learn: enable a free CDN and test response times.​
 

●​ SSL & HTTPS Setup — Let’s Encrypt certificates, HSTS headers.​
 What to learn: force HTTPS site-wide and run an SSL test.​
 

 

Module 5 – Domain Management 
●​ Choosing a Domain Name — Brandable, short, keyword relevance.​

 What to learn: brainstorm and evaluate three candidate domains.​
 

●​ DNS & Nameservers — A, CNAME, MX, TXT records & propagation.​
 What to learn: point your domain to a host and verify propagation.​
 

●​ Domain Security — WHOIS privacy, domain lock, renewal.​
 What to learn: enable registrar lock and auto-renew.​
 

 

Module 6 – Why SEO? (vs PPC) 
●​ Organic Traffic Value — Consistent, cost-effective traffic channel.​

 What to learn: review SEO success-story case studies.​
 

●​ User Intent & Experience — Delivering relevant answers improves dwell time.​
 What to learn: map intents to page types on a sample site.​
 

●​ Long-Term ROI — Compounding returns over paid ads.​
 What to learn: estimate break-even on an example keyword set.​
 

 



Module 7 – PPC vs SEO Synergy 
●​ Cost & Time to Results — Ads = instant but costly; SEO = compounding.​

 What to learn: build a simple cost–benefit comparison sheet.​
 

●​ Keyword & Audience Insights — Use PPC data to prioritise SEO keywords.​
 What to learn: export search-term reports and tag intent.​
 

●​ Synergy & Attribution — Cross-channel attribution, branded-SERP control.​
 What to learn: set up basic attribution in GA4.​
 

 

Module 8 – On-Page SEO 
●​ Title Tags & Meta Descriptions — Craft compelling tags for CTR.​

 What to learn: optimise tags on five priority pages.​
 

●​ Headings & Content Structure — H1–H6 and semantic layout.​
 What to learn: remodel one long article using proper heading hierarchy.​
 

●​ Content Optimisation — Improve relevance with EEAT & NLP entities.​
 What to learn: run content through an optimiser and add missing entities.​
 

●​ Internal Linking — Logical anchors, fix orphan pages.​
 What to learn: add at least ten strategic internal links.​
 

●​ Image Optimisation — Compress, WebP, descriptive alt text.​
 What to learn: convert heavy images to WebP and update alt text.​
 

●​ Structured Data / Schema — JSON-LD for rich snippets.​
 What to learn: add FAQ schema to a test page and validate.​
 

●​ Page Speed & Core Web Vitals — Improve LCP, INP, CLS.​
 What to learn: implement quick wins (compression, lazy-load).​
 

●​ Mobile Friendliness — Responsive design & touch targets.​
 What to learn: audit and fix mobile viewport issues.​
 

 

Module 9 – Off-Page SEO & Digital PR 



●​ Link-Building Fundamentals — White-hat backlink acquisition.​
 What to learn: draft an outreach email and send five pitches.​
 

●​ Content Marketing for Links — Create link-worthy assets.​
 What to learn: storyboard a data-driven infographic.​
 

●​ Digital PR — Earn links via media coverage.​
 What to learn: compile a media-contact list and craft one press angle.​
 

●​ Local Citations — Consistent NAP across directories.​
 What to learn: submit business info to top citation sites.​
 

●​ Social Signals — Amplify content via social media.​
 What to learn: schedule posts to promote a recent article.​
 

 

Module 10 – Research & Planning 
●​ Audience & Persona Research — Define personas & pain points.​

 What to learn: draft two personas and map journeys.​
 

●​ Keyword Research — Volume, intent, clustering.​
 What to learn: build a seed list and cluster twenty keywords.​
 

●​ Competitor Analysis — Benchmark gaps & authority.​
 What to learn: run a domain-vs-domain gap report.​
 

●​ Content Gap Analysis — Identify missing topics vs competitors.​
 What to learn: list five high-potential topic gaps.​
 

●​ Site Architecture Planning — Silo structure & URL taxonomy.​
 What to learn: sketch a silo diagram for a blog.​
 

 

Module 11 – Analysis & Reporting 
●​ SEO Dashboards — GA4 + Looker Studio KPI reporting.​

 What to learn: build a core KPI dashboard from a template.​
 

●​ Rank Tracking — Monitor SERP positions.​
 What to learn: add top fifty keywords to a tracker.​
 



●​ Technical Audits — Crawl diagnostics & fixes.​
 What to learn: run Screaming Frog and export issues.​
 

●​ Content Audits — Performance & decay monitoring.​
 What to learn: tag decaying posts and plan refresh.​
 

●​ Algorithm Update Monitoring — Track Google core updates & impact.​
 What to learn: set Google News alerts and annotate GA4.​
 

 

Module 12 – Advanced Topics 
●​ International SEO — Hreflang, geo-targeting, localisation.​

 What to learn: test hreflang tags on a two-language demo.​
 

●​ Voice Search Optimisation — Conversational queries & snippets.​
 What to learn: add FAQ schema and optimise for “near me” phrasing.​
 

●​ AI-Driven SEO Automation — Use AI for content & data tasks.​
 What to learn: generate an AI content brief and compare outcomes.​
 

●​ SEO Split Testing — A/B tests to validate changes.​
 What to learn: design your first SEO test hypothesis.​
 

●​ Advanced Structured Data — Product, FAQ, How-To schemas.​
 What to learn: implement How-To schema and verify in Rich-Results Test.​
 

●​ Edge CWV Optimisations — Server-side rendering, prefetch.​
 What to learn: experiment with Cloudflare Workers to serve critical CSS.​
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